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Surviving Financial Storms 

We seem to be deluged with bad economic news. 
And, unfortunately, many Idahoans and Americans 
are unprepared for a “rainy day.” The phrase “sav-
ing for a rainy day” may have evolved from the sto-
ry of Noah and the Ark. Noah’s story is described in 
many religions—Judaism, Christianity, and Islam. A 
financial interpretation of the story is that Noah was 
saved because he prepared. The ark's the perfect 
metaphor, a symbol of survival. Noah's message 
fits today. Listen to Noah’s survival tips: 
 
1. Plan ahead. It wasn't raining when Noah built 
the Ark. Yes, we know it'll be raining in 2009, pour-
ing hard. But the real storm is within you. So is your 
ark- a state of mind. A cousin who is a Marine 
commander said it best, "If you have a guy with all 
the survival training in the world who has a negative 
attitude and a guy who doesn't have a clue but has 
a positive attitude, I guarantee you that the guy with 
a positive attitude is coming out of the woods alive." 
Interpretation: Plan ahead, budget, save. Cut ex-
penses. Build your ark. It's never too late.  
 
2. Don't listen to critics, just get on with what 
needs to be done. Only one in three Americans 
were building their retirement ark before the credit 
crunch. Most have less than $15,000 savings. Most 
ignored the coming flood, laughing at ark-builders 
for wasting their money. Don't listen, do what's 
right.  
 
3. Remember, the Ark was built by amateurs, 
the Titanic by pros. The Pros: Wall Street, Corpo-
rate America, Washington, Cable anchors, White 
House, Congress, SEC, the Fed- best, brightest. 
Listen to their happy talk... and you'll sink in the 
flood. You know what's best for you. Trust your in-
ner voice. 

 
 
 
 
 
4. Two heads are better than one. Remember, 
Noah’s passengers boarded in twos. You're not 
alone- discuss survival strategies with your spouse, 
best buddy, mentor. Ask for help. Think long-term, 
to after troubled waters recede. Consider a new 
career, self-employment, or a life-style change. It’s 
time to start building a big ark for your financial se-
curity.  
 
5. Build your future on high ground. Goals, 
goals, goals. Research studies prove that success-
ful folks get there by setting goals. In one major 
university a small percentage of graduates with 
specific goals made more money than all the rest of 
their classmates 20 years later. Today's recession 
is a great time to rethink your goals. Just do it.  
 
6. Don't miss the boat, the ark will keep you 
from sinking. Action, now! Yes, the stock market's 
below last year's peak, even below the 2000 dot-
com peak. Stocks aren't the only answer. Hard as-
sets? Realty? Treasuries? Bonds? Commodities? 
History tells us cycles happen. We've had 25 
bull/bear cycles over the past century. Noah’s ark 
had many species. Does your portfolio? If not, it’s 
time to diversify. Steady your ark. Recoveries do 
happen.  
 
7. Don't forget, we're all in the same boat. Amer-
ica is the great land of opportunity, even in a bear-
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recession. You can still become wealthy. And when 
you're getting yours, remember to help someone 
who missed the boat, throw them a lifeline.  
 
8. Speed isn't always an advantage, turtles 
came on with cheetahs. Let's hear it one more 
time: In the race to build your financial ark, the tor-
toise beats the hare. Trust. You've got a lifetime. 
You can do it.  
 
9. Woodpeckers inside are a larger threat than 
the storm outside. Attitude is the key to success; 
it's an inside job folks, "all in your head." Successful 
saving investing begins with that "positive mental 
attitude."  
 
10. When you're stressed out, float awhile. 
Going over the edge? Time out. Turn within. Listen 
to the still small voice. Ask. And receive. Pray. Me-
ditate. Exercise. Go for a walk. Take a break. Call 
an old friend, kibitz. Help someone worse off. An-
swers will come. This too will pass.  
 
11. Stay fit. When you're 600 years old, "someone" 
might ask you to do something really big, like build 
a big "ark" and "save your world." And that some-
one will be you. Will you be ready for new oppor-
tunities? What are your dreams? What is the mis-
sion you came here for?  
 
12. Overwhelmed? Your higher power's with 
you, a rainbow's ahead. I'm a visual learner. I love 
symbols, icons. Even for those who don’t practice a 
traditional religion, most people have a symbol that 
represents a higher power- a candle flame, a 
mountaintop, the ocean. Everywhere in our homes 
and outside we have them: Noahs, Santas, Budd-
has, angels. Protecting us. And encouraging us to 
follow these "Survival Tips."  
 
Do it, you'll weather the storm, discover a new day. 
Bears and recessions do pass. Bulls eventually re-
turn. And when doubts seep back, think of that 
rainbow off the bow of Noah's Ark, dead ahead, sail 
into it!  
 
Source: Adapted from Farrell, P.B., December 22, 2008. 

“Noah's Ark Survival Kit” for stormy 2009 
seas. MarketWatch, Wall Street Journal Digi-
tal Network. Retrieved 12/23/08 from: 
http://www.marketwatch.com/news/story/youll

-need-noahs-ark-survival/story.aspx?guid=% 
7B22EC3A22%2D34B4%2D4C62%2D9E76
%2DBA51735A179E%7D. 

 
Keywords: financial security, investing, financial management. 
 
 

Research Report: Understanding 
Emergency Savings Needs 

The Consumer Federation of America produced a 
report called “Understanding the Emergency Savings 
Needs of Low- and Moderate-Income Households: A 
Survey-Based Analysis of Impacts, Causes, and Reme-
dies.” The report states that most low- and mod-
erate-income households have significant unmet 
emergency savings needs. Research shows these 
households lack adequate financial resources to 
pay for unexpected expenditures, such as car re-
pairs or emergency dental treatment. Low-income 
households report that they need around $1,500 in 
emergency savings. However, less than one-third 
of these households have a savings account, less 
than 30 percent say they have emergency savings 
of at least $500, and the median account balance 
of those with a checking and/or savings account is 
only $600. Moderate-income households say 
$3,000.00 is needed in emergency savings, but 
less than half have a savings account, less than 
half say they have emergency savings of at least 
$500, and the median account balance of those 
with a checking and/or savings account is only 
$1,500. Other questions the research report ad-
dresses include: Do low emergency savings levels 
appear to contribute to undesirable financial beha-
viors, such as bouncing checks and taking out pay-
day loans?; do they produce worry and other, more 
serious psychological distress?; and how can we 
most effectively assist low- and moderate-income 
households with inadequate emergency savings to 
increase these savings? The Opinion Research 
Corporation collected data in surveys for the Con-
sumer Federation of America. 
 
Source: Family Economics News electronic newslet-

ter, December 1, 2008. Retrieved 12/23/08 
from http://www.csrees.usda.gov/newsroom/ 
newsletters/familyeconnews/08_dec.html# 
research. 

 
Keywords: savings, research, low-income. 
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The Benefits of Saving Money 

One of the best ways to take charge of your fin-
ances in today’s uncertain economy is to accumu-
late a healthy savings account. Nobody wants to 
feel the stress of knowing that they are only a pay-
check or two away from financial disaster because 
they lack money to fall back on when “stuff hap-
pens.” Specific examples include job loss, disability, 
a car breakdown, a sick child or pet, and other 
types of financial emergencies. Saving provides a 
financial “backstop” for life’s uncertainties and in-
creases feelings of security and peace of mind. 
Once an adequate emergency fund is established, 
savings can also provide the “seed money” for 
higher-yielding investments such as stocks, bonds, 
and mutual funds. 
 
There is also evidence from a recent study by the 
Northwestern Mutual insurance company that sav-
ings is linked to increased happiness. Actually, 
what the study found was that people who are 
“planners” and do future-oriented things such as 
setting goals and taking steps (e.g., saving money) 
to achieve those goals feel happier, and better 
about their lives, than those who don’t. On a related 
note, the Consumer Federation of America found a 
strong relationship between having spending and 
saving plans (budgets) and maintaining emergency 
funds. Particularly for low-income individuals, those 
with goals and a spending plan were far more likely 
to have saved money for emergencies than were 
those without a plan.  
 
Economists and psychologists attribute findings like 
these to the sense of control that people have when 
they plan ahead and know what they must do to get 
from where they are now to where they want to be. 
Researchers have found that people who feel a 
sense of control over life events are often happier, 
cope better, and are more resilient in times of 
stress than others. Conversely, people are espe-
cially unhappy in situations where they perceive 
themselves to lack control. Therefore, it’s no sur-
prise that commuting ranks high on the list of things 
that make people most unhappy. Commuters never 
know from day to day what traffic gridlock, acci-
dents, and weather-related hassles they’ll encoun-
ter. 
 

Encouraging people to 
develop and implement a 
personal saving plan is 
the central focus of the 

America Saves program. The motto of America 
Saves (see www.americasaves.org) is “Build Wealth, 
Not Debt.” 2009 also marks the third year of Ameri-
ca Saves Week (see www.americasavesweek.org), 
an annual event that focuses attention on the bene-
fits of saving. Throughout the country, there will be 
information and events designed to promote saving 
and to help individual savers develop a personal 
action plan. The dates for America Saves Week 
2009 are February 22 to March 1. 
 
America Saves is an example of a “social market-
ing campaign.” This means that the messages as-
sociated with this program are designed to change 
people’s behavior rather than to sell them a product 
or service, as is typical with most marketing mes-
sages. Just like the “Buckle Up for Safety” cam-
paign several decades ago that got many people in 
the habit of wearing seat belts, America Saves 
seeks to get more Americans into the savings habit 
to improve their future financial security and that of 
the country. 
 
The America Saves Week website has a wealth of 
resources to help you get started on the path to fi-
nancial security. Included are monthly savings 
messages written by financial experts, success sto-
ries from individual savers, a savings knowledge 
quiz, and tools to assess your financial progress. 
You can also register online as an American Saver 
at www.americasaves.org/enroll and receive regular 
newsletters from the non-profit Consumer Federa-
tion of America, the organization that runs the 
America Saves program. 
 
So how do you get started as a saver or ramp up 
your current level of savings? Go for the goal! It’s a 
whole lot easier to save for something specific than 
to save for savings sake. Here’s an example. To 
calculate how much you need to save to achieve a 
goal, divide the amount you need to save or invest 
by the time (e.g., number of months) you have left 
to save. If, for example, you want to save $1,500 by 
next year, each month you’ll need to put aside $125 
($1,500 divided by 12) a month, or $28.85 ($1,500 
divided by 52) a week. To learn more about goal 
setting, visit a learning lesson in Cooperative Ex-
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tension’s eXtension website, http://www.extension. 
org/pages/What_are_SMART_Goals%3F.  
 
Plan to become an American Saver this year and 
remember, “Build Wealth, Not Debt.” 
 
Source: Adapted from O’Neil, B., December 11, 2008. 

The Benefits of Saving Money, CSREES 
email about the America Saves campaign. 

 
Keyword: savings. 
 
 

Money Talks! Have Your Heard? 

As much as $4,824-or more-could be waiting for 
low-income tax filers! 
Individuals with children who 
worked during 2008 may be eligi-
ble for the Earned Income Credit- 
even if they don’t owe income tax. 
They may be eligible if: 
• They have one child living with them and 

earned less than $33,995*. They could get an 
EIC up to $2,917.  

• They have more than one child living with them. 
If they earned less than $38,646*, they could 
get an EIC up to $4,824. 

• If they have no children living with them, earned 
less than $12,880* in 2008 and if they were be-
tween the ages of 25 and 64. They could re-
ceive an EIC up to $438. 

 
Parents or custodial grandparents in your county 
may also be eligible for a Child Tax Credit! 
• Many families that earned more than $8,500 

may qualify for the Child Tax Credit (CTC) re-
fund—up to $1,000 for each qualifying child un-
der age 17.  

 
They must file a Federal tax return to receive the 
EIC and CTC. Free help is available! 
• VITA—Volunteer Income Tax Assistance—

helps people fill out forms for free. To locate a 
nearby site, individuals can call 1-800-829-
1040. 

 
Filers can boost their take-home pay. 
• Eligible workers with children can get some of 

the EIC in their paychecks. To get the Advance 

EIC, filers should ask their employers for Form 
W-5, or call 1-800-TAX-FORM. 

 
*Income limits for married workers are $3,000 high-
er. 
 
Source: Tax Credit Envelope Stuffer, 2008. Earned 

income credit and child tax credit outreach 
kit. Center for Budget and Policy Priorities, 
Washington, DC. 

 
Keywords: tax, income, low-income. 
 
 

Family Economics Resources 

Help Promote the Earned Income Tax Credit 
(EIC) Campaign. You don't have to be a tax expert 
to help working families learn about and claim the 
Earned Income Credit (EIC) and the Child Tax Cre-
dit (CTC)! Extension educators, social services 
providers, government agencies, faith-based 
groups, schools, labor unions, employers, advoca-
cy groups and others all can play a vital role in 
bringing these tax benefits within reach of working 
families and individuals. You can help tax filers in 
your county access free tax filing assistance for 
low- and moderate-income workers. Each year mil-
lions of eligible workers risk missing out on these 
important federal tax benefits because they do not 
know they qualify, do not know how to claim the 
credits or do not know where to find free tax filing 
assistance. Your outreach efforts can ensure that 
eligible workers can receive the tax credits they’ve 
earned. The EIC campaign can provide an excel-
lent partnership opportunity with the IRS and com-
munity organizations. 
 
The theme for this year’s campaign is “Money 
Talks! Have you heard?” You can order a tax out-
reach kit (contains resources written in English and 
Spanish) and access resources developed for last 
year’s campaign from the non-profit Center on 
Budget and Policy Priorities at http://www.cbpp.org/ 
eic2009. Don’t want to wait to receive a kit mailed 
from Washington, DC? Email Marilyn and she’ll 
copy and send resources from her kit. If you’d like 
to learn more about possible EIC community part-
nerships and a valuable extension opportunity for 
educational outputs and possible outcomes, con-
tact Marilyn with your phone number and best time 
for her to call you.  




